








What is needed as a basis for good risk
management practices?

o

Knowledge / Evidence base (limited number of scientifically
validated publications)

Risk assessment schemes (for particles, products, processes, ...)

Monitoring of long-term effects

Generally accepted and low cost measurement methods and
standards for exposure assessment

Nomenclature / metrology (internationally agreed terminology,
reference materials and risk metrics)
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A person’s mental posture or fundamental world view...that sets the

context in which they react to situations, events, opportunities and
challenges.

Formed early in life, usually fixed by one’s mid-teens. Shaped by

one’s upbringing, family life, schooling, community and cultural
influences.

Social Values research courtesy of
American Environics and the Breakthrough Institute




Acceptance of
Violence

Active Government
Adaptability to
Complexity
Adaptive Navigation

Advertising as
Stimulus

American Dream
Anomie/Aimlessness
Attraction for Crowds

Aversion to
Complexity

Brand Apathy

Buying on Impulse
Celebrating Passages
Civic Apathy

Civic Engagement

Community
Involvement

Concern for
Appearance

Confidence in
Advertising

Confidence in Big
Business

Confidence in Small
Business

Cultural Assimilation
Culture Sampling
Discerning Hedonism
Discriminating
Consumerism

Duty

Ecological concern
Ecological Fatalism
Effort Toward Health
Emotional Control
Enthusiasm for Technology
Entrepreneurialism

Equal Relationship with
Youth

Ethical Consumerism
Everyday Ethics

Everyday Rage

Faith in Science

Fatalism

Fear of Violence

Financial Security

Flexible Families

Flexible Gender Identity
Gender Parity

Global Consciousness
Heterarchy

Holistic Health

Importance of Aesthetics
Importance of Brand
Importance of Spontaneity
Intuition & Impulse

Interest in the Unexplained
Introspection & Empathy

Joy of Consumption
Just Deserts

Largesse Oblige

Living Virtually

Look Good Feel Good
Meaningful Moments
More Power for Business
More Power for Media
More Power for Politics
Multiculturalism
Mysterious Forces
National Pride

Need for Status
Recognition
Networking

Obedience to Authority
Ostentatious Consumption
Parochialism
Patriarchy

Penchant for Risk
Personal Challenge
Personal Control
Personal Escape
Personal Expression
Primacy of the Family
Propriety
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Protection of Privacy
Pursuit of Intensity
Racial Fusion
Rejection of Authority
Rejection of Order
Religion a la Carte
Religiosity

Saving on Principle
Search for Roots

Selective Use of Personal
Services

Sensualism

Sexism

Sexual Permissiveness
Skepticism of Advertising
Social Responsibility
Social Intimacy

Spiritual Quest
Technological Anxiety
Time Stress

Traditional Family
Traditional Gender Identity
Vitality
Voluntary Simplicity
Work Ethic
Xenophobia




The U.S. Socio-Cultural Map

Patriarchy

Trust in Personal Advisors

Personal Challenge
Fear of Violence

Protection of Privacy
Technology Anxiety

Confidence in Advertisingconfldence in Small Busn_1es_s
Vitality

Need for Status Recognition
Advertising as Stimulus Networking
'oluntary Simplicity
Saving on Principle  Adaptive Navigation
Largesse Oblige
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Intuition & Impulse arochiafism

Xenophobia Importance of Brand

Sexism
Fatalism
Joy of Consumption
Attraction for Crowds

SURVIVAL

Pursuit of Intensity
Personal Escape

Confidence in Big Business
Ecological Fatalism
Just Deserts

Importance of Aesthetics

Enthusiasm for New Technology

More Power for Politics

Ostentatious Consumption Multiculturalism

Active Government

Living Virtually More Power for Business
Everyday Rage

Civic Apathy

More Power for Media

Racial Fusion

Anomie-Aimlessness

Penchant for Risk

Sexual Permissiveness

Acceptance of Violence

Work Ethic

Discerning Hedonism  American Dream

Look Good Feel Good Search for Roots

Celebrating Passages

Financial Security

Adaptability to Complexity

Equal Relationship with Youth

AUTHORITY

Traditional Family

Religiosity

Propriety

National Pride

Primacy of the Family

Everyday Ethics
Duty

Traditional Gender Ide ntity

Meaningful Moments
Effort Toward Health
Social Responsibility  Discriminating Consumerism
Social Intimacy Spiritual Quest

Emotional Control Cultural Assimilation

e N SlisticIHealth

Concern for Appearance
Faith in Science

Civic Engagement
Gender Parity

Personal Expression

Aversion to Complexity
Community Involvement Mysterious Forces

Ethical Consumerism
Sensualism
Heterarchy

Introspection & Empathy

Entrepreneurialism
Brand Apathy Ecological Concern

Culture Sampling Personal Control
Importance of Spontaneity
Interest in the Unexplained Rejection of Order

Skeptidi&hT SR SAGULYHY

Global Consciousness

Buying on ImpulseReligion a la Carte

Flexible Gender Identity

Flexible Families

Rejection of Authority

INDIVIDUALITY

ININTIATNS
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Exclusion & Intensity




SURVIVAL

Year of Study
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Pollution necessary to preserve jobs
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Men are naturally superior
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To relieve tension, a little violence is OK
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Important that people admire things | own
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